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Commitment and Branding
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Our Main Editorial Objective



Our Critical Eye When Crafting/Editing Content



How We Craft/Edit Content

• Naming conventions, firm boilerplate/standard messaging

• Simple social communications vs complex evites, announcements and alerts

• H&K Writing Style Guide and Associated Press Style

• Bio Style Guide/Web Content presets

• HK Today submission guidelines (main news feed and YNTK, news briefs)

• Editors list for alerts

• Light or deep edit, content development or routine editing

• Track changes and iManage versions

• Templates from Creative/Web Content

• Collateral suites

• Inspiration
o Competitor law firms
o Other businesses
o Interviews
o Publications
o Biz Intel trends



Editorial – Creative Services Gallery
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Find on Marketing Intranet 
under Marketing Materials



Creative Services Gallery – Text & Design Choices
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Creative Services Gallery – Minimal Graphics Styles
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Going Beyond Text-Only Data to Infographics
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Creative Services Gallery – Infographic Choices
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Begin With A Solid Foundation For Documents
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Build In Appropriate Dev Time = Quality End Product
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Best Practices – Project Starters
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Basics
• Include iManage doc so we know what text/inspiration to begin with
• List draft due date and targeted mail out date
• Give direction for imagery as it can influence text
• Inform us on the tone/strategy so we build the content for an appropriate call to action

Details
• Save the Dates, Follow Ups, Social Media, 360-degree campaigns
• Timing/Sequence
• Logos and bio photos hyperlinked
• HK Institute links, time zones, RSVPs

Bar Rules
• Florida and Texas fyi’s
• Verbatim words and picture considerations
• 20-day turnaround times or rush fee
• State admissions
• FL Bar sends an initial letter that declines to provide compliance on first round with the Bar

when accolades are listed
• Must provide documentation to FL Bar to prove our accolade text and substantiate it

and go through the SCA process
o Bar reviews references to memberships, awards and honors for their legitimacy; award must be given

by a bona fide organization with objective criteria that can be documented and provided to the Bar with
a signature of the organization lead



Best Practices – Project Starters Collaboration Example
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Best Practices – Project Starters Background Example
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Best Practices – Project Starters Direction Example
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Best Practices – Ecomm Example for Project Status, Updates, Needs

18



Search Engine Optimization
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SEO is a strategy to:
• increase search engine results
• create email open/click through rates
• have a call to action to get emails/calls

How is SEO done:
• MarCom helps to edit and proof content
• key is to insert in natural sounding way
• 2-3 keywords sufficient
• use the clients’ terminology = relevancy
• terms should also flaunt your USP

for what you focus on
• place in a title/headers/body content

As you further develop your practices, 
look to Shari Levitan’s bio to build out 
your bio with subheads for various 
client types

SEO

https://www.hklaw.com/Shari-Levitan/


Brand and Target Strategically
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Emphasize the value that 
you deliver to the client that 
is different from each of 
your direct competitors

• Success record for
comparable
engagements

• Favorable client survey
results

• Examples of innovation
and responsiveness
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